InferNapa College — Course Information

Course Title

Meeting, Conferences & Incentives

Course Code

THOM — 300

Course Type This course serves as both Elective and Requirement, according to the program.
Hospitality Bachelor Requirement
All Programs General Elective

Level Bachelor (15t Cycle)

Year / Semester

Year 3, B’ Semester

Teacher's Name

Dr. Michalis Anastasiou

ECTS

Laboratories /
week

6 Lectures / week 3

Course Purpose
and Objectives

This course is designed to prepare students to meet the challenges associated with
managing and servicing conventions and other group business. It provides a
systematic approach in managing meetings and conferences; understanding the
needs of the industry and the related parameters involved.

Learning Outcomes

Upon completion of this course students will be able to:

1. Identify the scope and needs of meetings and events operation and to
review the historical development of events.
the definitions of event

2. lllustrate an understanding of technical

management.

3. Understand and apply the proper planning disciplines for each type of
events.

4. Elaborate on event management techniques from diverse perspectives, and
utilize the proper corporate event strategies.

5. Synthesize ideas on conducting successful community festivals and charity
events.

Prerequisites

THOM — 100 Introduction to Hospitality
Management, Sophomore

Required

Course Content

Students will gain a basic understanding of the convention service industry by
analyzing the industry’s growth and development, reviewing its organization and
relationship with the hotel’s food and beverage operations, and by focusing on
industry opportunities and future trends. An overview of planning disciplines as
applied to the specifics of conventions, conference incentives, and expositions
management will be presented and discussed during the semester.

1. Introduction
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Overview: definition and scope of the meetings market
Associations and the meetings they hold

Corporations and the meetings they hold

Miscellaneous markets

Planning and managing meetings: the planner’s perspective
Marketing: preparing to sell the service

Organizing to sell and service
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Communication with the customer
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. Servicing the group
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. Catered functions and special events
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. Meeting technology

13. Ancillary conference and convention activities

Teaching
Methodology

The course is delivered with the use of whiteboard, presentation software and visual
tools followed by a set of practical tasks, group discussions and individual
consultation.

Mode of delivery

Face to face.

Bibliography Required
1. Razaqg Raj, Paul Walters, Thuhir Rashid, (2017), Events Management:
Principles and Practice, (3" ed.), SAGE.
Recommended
1. Nicole Ferdinand, and Paul J. Kitchin, (2016). Events Management (2™
ed.), John Wiley & Sons.
2. Meegan Jones, (2017), Sustainable Events Management, (3 ed).
Assessment The following assessment methods are employed to assess this course:
30-50% Final Exam
20— 40 % Mid —Term / Tests / Quizzes
10-30% Assignments / Projects
0-10% Class Attendance & Participation
Language English
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