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	Course Title
	Business Ethics

	Course Code
	TMBA-260

	Course Type
	This course is an Elective

	Level
	Master (2nd Cycle)

	Year / Semester
	Year 1, A’ or B’ or C’ Semester

	Teacher’s Name
	Dr Panikos Constanti

	ECTS
	6
	Lectures / week
	3
	Laboratories / week
	

	Course Purpose and Objectives
	This course exposes business students to the social and ethical issues faced by managers in a variety of organizational settings due to the globalization and the high international competition. Students will apply theories of ethical solutions and Corporate Social Responsibility (CSR) decisions to business, economic, operational social and environmental issues that are relevant to the development of sustainable business practices. The course focusses on real-life settings and issues including employees, consumers, general public, government, economics, technological and social issues, emerging from the operations of various Multi-National Corporations (MNCs) or small and medium-sized enterprises (SMEs). Therefore, students will acquire a practical understanding of business decisions and responsibilities of investors, customers, employees, suppliers and the society in general.

Students are expected to:

· Examine the concepts of business ethics and CSR and assess the ethical issues facing business leaders at a corporate level.

· Reflect on the role that the organizational culture plays on the operational concepts of social responsibility, integrity, and business ethics.
· Explain the framework required to make ethical decisions in today's business environment and how it improves the business climate and reputation.

· Review and determine how moral philosophies, on a corporate and individual level, influence ethical decision-making in business.
· Assess the influence of corporate culture, including leadership, power, and motivation, on business ethics in the workplace.
· Explain the pressures that influence ethical decision making in the organization and the auditing process.

· Appraise the need for ethical standards, codes of ethics and practices in business.

	Learning Outcomes
	Upon completion of this course students will be able to:

· Comprehend the techniques of moral reasoning and argumentation that are needed to analyze moral issues in business;

· Assess the individual decisions and actions in economic and business transactions within a variety of moral frameworks;

· Critically value the morality of various different types of economic systems and apply general ethical principles to particular cases or practices in business;
· Describe morally praiseworthy or reprehensible actions of either individual in business or particular organizations;
· Reflect on the current and pressing moral and ethical issues in business from workers’ rights to technology and environmental degradation;

· Present methods of moral reasoning, case analysis, and of resolving ethical dilemmas by applying respect for human dignity, and honesty.

	Prerequisites
	None
	Required
	Elective

	Course Content
	1. Business Ethics; 

2. The Business and Society Relationship; 

3. Business Ethics in Information Technology and Social Media;
4. Personal and Organizational Ethics;
5. Corporate Citizenship: Social Responsibility, Performance, Sustainability; 
6. The Stakeholder Approach to Business, Society, and Ethics;
7. Issue, Risk, and Crisis Management;
8. Ethical, Social and Environmental Issues in Global Arena;
9. Business, Government, and Regulation; 
10. Consumer Stakeholders: Product and Service Issues; 

11. Marketing & Consumers; 
12. Corporate Social Responsibility.


	Teaching Methodology
	Faculty members select one or a combination (according to thematic area and expected learning outcomes) of the following teaching methods in order to achieve the learning outcomes of the course: lectures, workshops, seminars, individual or group case-studies and exercises, debates, demonstrations and discussion, educational visits, digital learning, flip learning method, coaching-mentoring, project-based learning method, work-based learning method, presentations by visitors etc.

	Mode of delivery
	Face to face.

	Bibliography
	Required

	
	Crane, A., Matten, D., Glozer, S., & Spence, L. (2019). Business Ethics: Managing Corporate Citizenship and Sustainability in the Age of Globalization. ISBN-10 : 0198810075. UK: OUP Oxford.
Ferrell, C. O., Fraedrich, J., & Ferrell. (2018). Business Ethics: Ethical Decision Making & Cases 12th ed. NY: Cengage Learning. ISBN-10: 1337614432.

	
	Recommended

	
	Chandler, D. (2019). Strategic Corporate Social Responsibility: Sustainable Value Creation 5th ed. NY: SAGE Publications. ISBN-10: 1544351577.


	Assessment
	The following assessment methods are employed to assess this course:

30 – 50 %

Final Exam

20 – 40 %

Mid –Term / Tests / Quizzes

10 – 30 %

Assignments / Projects

  0 – 10 %

Class Attendance & Participation



	Language
	English
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